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ABSTRACT

The present study attempts to examine the attinfdbank employees towards female managers. Female
managers are generally considered stereotyped @&®yhess competent and efficient as male managérey are not
considered fit for challenging and responsible poss. Employees generally prefer male managersamspared to
female managers. This study aims to investigatetildised attitude towards female managers. Desiténg achieved
educational and professional feats, female manadersot get respect and recognition as their malenterparts get. In
the presented study, 100 bank employees workingtianalized banks participated as subjects. Ambtigsparticipants,
50 were male and 50 were female. In this samplemployees had male managers at their workplaceddnidad female
managers. A measuring scale ‘WAMS’ was used tcsiigage the attitude towards female managers. Resevealed a
negative attitude towards female managers in malé female employees. Male employees had a sigmiffcanore
negative attitude towards female managers. But vexerience was found to be a significant varigbleaffecting the
attitude. Those participants who worked under fenmanagers had a significantly lesser negativeusté towards female
managers than those employees who worked undermeaiagers. The experience was found to be a signtfivariable
affecting employee’s attitude toward their femalanagers. These findings suggest that much haveetddme for
achieving gender equality in the organizations. Huzernment organizations should do serious efftotsemove the
gender biases against women leaders. Findings Heen discussed with references to the role congthiéory and

stereotype theory.
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